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Even as sanctions by the
European Union (EU) create
significant challenges for
Vadinar refinery, the devel-
opment will propel the Ros-
neft-backed entity to export
products, particularly diesel,
to South-East Asia, Latin
America and Africa.

That apart, the transition
period of six months, after
which the 18th round of sanc-
tions by the EU kick-in, will
push Rosneft to o�oad its
stake in Nayara Energy,
which operates the Vadinar
refinery.

“The recent EU sanctions
against Rosneft, which owns
about 49 per cent of Nayara
refinery, are set to create sig-
nificant challenges for Na-
yara as it is likely to have a
pronounced impact on its jet
fuel and kerosene sales,
which were primarily being
exported to Europe,” said
Abhishek Ranjan, South Asia
oil research lead at S&P
Global Commodity Insights.

Nayara Energy’s 400,000

barrels per day (b/d) Vadinar
refinery has received 403,000
b/d of crude so far this year,
out of which 72 per cent has
been Russian-origin crude
grade, according to S&P
Global Commodities at Sea.

BAN ON RUSSIA

On July 18, the EU banned
imports of refined products
made from Russian crude oil,
revised its oil price cap
mechanism, and blacklisted
over 100 shadow fleet

tankers. The council lowered
the crude oil price cap from
$60 a barrel to $47.60, e�ect-
ive September 3, 2025.

The next cap is set at 15
per cent below the average
market price for Urals and is
subject to review every six
months. Platts assessments
show Russia’s flagship crude
export grade, Urals, has been
mostly traded below $60 per
barrel since late February
and was last assessed at
$58.48 on July 18. For oil

product imports, the EU in-
troduced a six-month trans-
itional period, after which
EU operators will be prohib-
ited from purchasing, im-
porting or transferring pet-
roleum products obtained in
a third country from Russian
crude oil.

SANCTIONS SHAKE-UP

Following the EU’s an-
nouncement, the Indian gov-
ernment said it does not sub-
scribe to any unilateral
sanctions measures.

While EU sanctions may
push Nayara Energy to look
toward non-EU markets,
such as Africa, Latin America
and South-East Asia, the
private refiner can also con-
sider supplying the displaced
volumes to domestic mar-
kets, S&P Global Commod-
ity Insights said.

Renewed price cap on Rus-
sian oil would further strain
Nayara, which has been pro-
cessing huge volumes of Rus-
sian-origin crude. Although
Nayara sources crude from
Iraq and Saudi Arabia,
quickly replacing lost Rus-
sian supplies may prove chal-

lenging, though a global
crude surplus might o�er
some relief, it added.

While Nayara has been
mainly selling jet fuel to
Europe recently, it has been
redirecting its focus toward
increasing diesel exports to
Southeast Asia, Southern
Africa, and the Middle East.

Nayara has also expanded
its retail footprint, increas-
ing the number of outlets
from 6,570 to 6,760 over the
course of a year, supporting
higher domestic sales. In
FY24, 82 per cent of its diesel
and 65 per cent of its gasol-
ine production were sold do-
mestically, according to S&P
Global Commodity Insights
data. In 2017, Nayara, which
was then called Essar Oil,
closed a $12.9 billion
takeover deal by Rosneft and
its consortium partners.

As part of the deal, the
consortium took over the 20
million tonnes per annum
Vadinar refinery. 

The refinery is capable of
processing some of the
toughest crudes and produ-
cing Euro-5 and Euro-6
grade oil products.

EU sanctions on Vadinar refinery to
redirect product flows to S-E Asia, LatAm 
THE IMPACT. Six-month transition period may push Rosneft to o�oad 49% stake in Nayara Energy
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The number of patent applic-
ations filed by Indian cit-
izens in FY25 jumped by
one-third to 68,176, from
51,574 in FY24. The filings
have nearly tripled from
24,326 in FY21.

This spike is supported by
broader trends across the in-
tellectual property (IP) land-
scape. Trademark applica-
tions increased to over 5.38
lakh in FY25 from 4.18 lakh
in FY21. Design filings
surged to 38,804 from 10,594
during the same period.
Copyright applications
nearly doubled to 44,066 and
Geographical Indications
(GI) filings also saw a sharp
increase to 274 in FY25 from
57.

INNOVATION IMPETUS 

“The surge is majorly on ac-
count of a conducive busi-
ness environment, impetus
on innovation by industry
and educational institutions
and government initiatives
such as Make in India, Star-
tUp India and Digital India.”
said Vikram Grover, Prin-
cipal, Groverlaw.

While the growth is en-
couraging, experts cautioned
against equating it with suc-
cessful commercialisation.
Turning filings into market-
ready products remains a
work-in-progress. Commer-
cialisation requires a more
evolved ecosystem with
stronger industry participa-
tion and sustained institu-
tional support.

Advocate Yogesh Singh,
Associate, Solaris Legal,
highlighted that “tech-
driven sectors and hubs such
as Tamil Nadu and Maha-
rashtra dominate patent fil-
ings, though Uttar Pradesh,
Rajasthan and Telangana are
emerging as strong players.
Per-capita filings remain

highest in Bengaluru.”
He also noted a 150 per

cent increase in filings by
start-ups over the past five
years.

DOMESTIC FILINGS

While analysing interna-
tional standings, it is essen-
tial to distinguish the data
sources. India’s patent num-

bers are based on domestic
filings, whereas for countries
like China, the US and Japan,
the figures refer to Patent
Cooperation Treaty (PCT)
filings. 

In 2024, India had 4,552
PCT filings, significantly
lower than China (70,160),
the US (54,087) and Japan
(48,397).
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Chennai

Patent filings in India up 32% in FY25,
but commercialisation still a challenge 

DATA FOCUS.

After the success of Choco
Pie that was launched in
2006 in India, Lotte India, a
part of Korea’s major Lotte
Group, is now introducing
Pepero — Korea’s No. 1 bis-
cuit brand — in the country.
The company feels the rising
demand for Korean products
in the country along with
growing fan base for K-dra-
mas, K-pop and Korean
beauty, will pep up the sales
of Pepero.

The company has invested

₹475 crore for capex in its
Rohtak plant to manufacture
Pepero and to set up a ware-
house facility, Milan Wahi,
Managing Director, Lotte In-
dia, told newspersons.

Korean snacks like Pepero
will become more popular
among urban, young and as-
pirational consumers. The
chocolate-coated biscuit
sticks, Lotte Pepero, will be a
big hit among Gen Z and mil-
lennial consumers, he added.

TWO VARIANTS

Lotte Pepero will be avail-
able in two variants - Ori-
ginal and Crunchy, and in

trial packs and regular packs
with price ranging from ₹20
to ₹70, he said. “What Lotte

will be selling here is slightly
sweeter compared to the
variant sold in Korea. The
company worked on the
product for nearly two years
keeping in mind Indian pref-
erences - Indians generally
prefer slightly sweeter
snacks. This is a ‘made in In-
dia’ product and also marks
Lotte India’s entry into the
biscuit snack category,” he
said. In future, the company
will consider introducing
new variants, say kulfi or cof-
fee, to suit the local needs.

Wahi said for CY2025,
Lotte India expects to report
revenue of ₹2,000 crore

(confectionery will contrib-
ute ₹800 crore and ice-cream
(Havmor) ₹1,200 crore).
This is against ₹1,750 crore
in the previous year (confec-
tionary contributing ₹720
crores and Havmor ₹1,030
crore), he said.

In CY2027, Lotte India’s
revenue target ₹3,000 crore
of which confectionery will
contribute ₹1,250 crore and
ice-cream ₹1,750 crore, he
said. For Lotte India, its best
selling product - Choco Pie -
has a large fan club in rural
Odisha.
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Milan Wahi, MD, Lotte India, at
the launch of Lotte Pepero
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Korea’s No.1 biscuit snack brand Lotte Pepero is now in India 

Cyient Ltd, an intelligent en-
gineering solutions com-
pany, has said its ‘Domain
+AI’ strategy is paying o�.
“The strategy combines
next-generation digital and
AI solutions with the deep
industry knowledge we have
built through years of collab-
oration,” Sukamal Banerjee,
Executive Director and Chief
Executive Officer of Cyient,
said.

“We are seeing strong
traction in new growth op-
portunities, with a clear shift
in our pipeline towards more
transformation-led engage-
ments. This momentum is
being driven by our new
strategy,” he said.

DEAL WINS

Commenting on the first
quarter results, he said the
impact of this strategy was
already visible in the quarter,
with several key deal wins
where customers have
chosen Cyient to digitise
core operations and estab-
lish Centres of Excellence to
accelerate their AI adoption.

He said deal wins and new
logo momentum had set the
stage for a good second
quarter.

PROFIT UP 30%

Cyient DET (digital, engin-
eering, and technology busi-
ness of the group) has re-
gistered a net profit of ₹163
crore in the first quarter
ended June 30, 2025, with a
year-on-year growth of 30
per cent. Its revenue for the
quarter stood at ₹1,393
crore, showing a year-on-
year growth of 3.6 per cent.

The group’s cash position
is put at ₹1,894 crore, an in-
crease of ₹262 crore over the
previous quarter. 

Stating that the company
delivered resilient perform-
ance as per expectations,
Krishna Bodanapu, Execut-
ive Vice-Chairman and Man-
aging Director, said the
carve-out process initiated
for Cyient Semiconductors
was now complete as per the
plan.

‘Domain+AI’
strategy paying
off: Cyient CEO 
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